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designer. “I do prefer to choose a few
signature accessories, or a large piece of
furniture that will become the main focus
of the space.”

Bradford’s clientele invest in his clas-
sic design, which promises a timeless
feel. “Trends are so fleeting that | don’t
use them much,” he says. “Designing a
home is such an intimate process, and |
want a person to be able to walk into a
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not be able to tell the year | designed it.”
J. Douglas Bradford’s Fine Furnishings Approach : _ He achieves flexibility for his clients

by choosing interchangeable pieces. “I
i A paint and often say that a room is a can-
" \ o TR s \ [ . vas,” says Bradford. “I often go back and
. 4 : paint over a previous idea. | could buy a

chair for a bedroom but it might land in the
living room. Flexibility sets people at ease.”
At the beginning of Bradford’s career,

he would often let manufacturer’s repre-
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J. Douglas Bradford

The mantra ‘follow your bliss’ definitely
rings true for J. Douglas Bradford, owner
of J. Douglas Design, Inc., a 21-year-old
fine furniture and interior design firm lo-
cated in the heart of Uptown. “Design has
never felt like work,” says Bradford. “I love
it as much now as the day | started.”

BACKGROUND

According to Bradford, his perfec-
tionist mother sparked his design pas-
sion early in life. “Our house was always
in order, and that lifestyle shaped my at-
tention to detail,” he says.

At 30, after working at various Dallas
furniture showrooms and galleries, Brad-
ford opened his own showroom. At the
same time, he designed his first home
and later met a real estate agent to put
it on the market. After an open house,
the agent contacted Bradford request-
ing that he duplicate his own home in a
house she had purchased in Boca Raton,
Florida. “That opportunity started it all,”
he says.

STYLE

In a design world where style must
be categorized, Bradford's is difficult to
capture. It's been called timeless, classic
and uncluttered.

“I must understand my clients’ style,
not dictate my taste onto them,” says the
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Thai Ribs.

Spicy blend,

Zea-licious!

Woodfire grilling and rotissing
seal in flavor and moistness
as no other cooking methods

can. Our menu features
woodfire—gri”e& trout and
salmon, p]us ribs, steaks, Lurgers
and chicken. Rotissed meats
include prime rib, chicken and
specials of the day.
See our website for the full
Zea WoodFire Grill menu.

Cocktail lounge,
patio with fireplace,

private dining room.

8100 Dallas Pkwy | Plano 75024
972.712.7077

In The Shops at Granite Park,
next to Blue Mesa.
South of IKEA at the intersection
of Dallas North Pkwy & Hwy 121.

www.kentrathbun.com
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sentatives influence his buying decisions.
These days he goes with his gut.

“If I only like something, | don’t buy
it,” he says. "I must absolutely love a
piece in order for it to make it into my
showroom. My taste runs from contem-
porary to traditional. | think many people
share similar eclectic tastes - they simply
need help combining everything.”

INSPIRATION

Experience often translates into
style, according to Bradford: “It sounds
cliché but | am inspired by beauty that
surrounds me. | once decorated a sec-
ond home for a client in Maui and nature
influenced that design. That experience
remained with me and later influenced
several other projects. Over the years,
all of my collective experiences have de-
fined my style.”

PROCESS

Communication and negotiation
plays a large role in Bradford's daily
work. “I learn about the client's lifestyle
and space usage,” he says. "How will the
room function? Are there pets? Kids?
In-laws? How many people will be enter-
tained? After the parameters are drawn,
we provide room drawings and scale the
furniture. It doesn’t matter how much a
client loves a table if it won't fit in the
available space. For example, | worked
with a couple who had a square dining
room and loved this rectangle table.
While | appreciated their vision, | gently
explained that it wouldn't work in that
particular setting. I'm merely a guide
who offers alternatives.”

Creating flow is another skill that
Bradford offers. “I love rearranging fur-
niture in my house to see how it changes
the space,” he says. “But | won't alter a
room without considering how the oth-
er rooms are affected. | tend to choose
neutral wall colors instead of bold, dy-
namic ones; pillows and accessories can
achieve the same effect.”

Bradford’s current clientele are de-
sign savvy and influenced by various
media outlets, including publications,
HGTV and reality-based design shows.

“The media has really helped us be-
cause people now understand that in-
terior design is a process that doesn’t
happen overnight,” he says. “If my clients
dislike anidea, | expect them to tell me. If
one idea doesn’t work, I'll come up with
five more.”

Including a mix of fabrics and tex-
tures is another element in Bradford's

design scheme. He often uses wood,
iron, fabric, glass or marble to achieve
balance in a room.

“Have you noticed how a bedroom
suite where everything matches is flat?”
he questions. “The eye doesn't know
where to focus, because everything
looks the same.”

TRENDS

Although Bradford’'s designs do not
usually include popular trends, he has
noticed a few notable ones. "Established
neighborhoods are discovering new
ways to 'reuse’ their homes,” he says.
"The structure of the traditional home
remains intact, while the floor plan be-
comes a contemporary, modern loft. |
love seeing that kind of innovation.”

Audio and video cabinetry is another
popular trend, he says: "These cabinets
with a remote control lift allow couples
to meet in the middle; the husband gets
his flat screen television and the wife
doesn't have to see it hanging on the
wall. They are beautiful pieces of furni-
ture that change how a room functions.”

Amazingly, the recession has not
affected J. Douglas Design, Inc. "By
the grace of God, we have managed to
remain strong in this economy,” says
the owner. "More customers are seek-
ing quality pieces rather than the latest
fad. People are requesting brand names
and are more concerned about a piece's
quality rather than its cost.”

SERVICES

Along with Bradford, J. Douglas De-
sign, Inc. employs three staff members
with varied backgrounds. Two employees
have home furnishings industry experi-
ence while one maintains a real estate
background and an innate interior design
ability. The showroom offers more than
interior design, including custom drap-
eries, room and building specifications,
faux finishings, window treatments, fine
rugs, art and wall coverings and audio
and video capabilities.

Bradford’s clients are loyal, due to his
hands-on approach. “l am there through-
out the entire project, from concept to
completion,” he says. “I'm there for every
delivery to place the item in just the right
spot. After all, it’'s my name on the show-
room.”

J. Douglas Design, Inc.

3301 Oak Lawn Avenue

Dallas, Texas 75219
214.522.8100
http://www.jdouglasdesign.com
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